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Abstract

The research investigates what motivates students to pursue a master's degree at
private universities. It looks at factors like learning, personal demand, and marketing
communication that shape their choices. This is a quantitative study. The researcher gathered
data through questionnaires sent to students and recent graduates. They analyzed the data
using frequency distribution, percentages, means, and standard deviations. Multiple
regression analysis was used to test the hypotheses, with a significance level set at 0.05

The results show that all three factors—learning, personal demand, and
marketing communication—affect the decision to pursue a master's degree. This highlights

the importance of choice.

Keywords: Factors Affecting; Decision; Master’s Degree; Private Universities
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